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High-growth Business Model

Strong Management Team

e Europe’s leading online pet supplies retailer

o Successfully established across 18 European countries

o Key markets are Germany, UK, France, The Netherlands and Austria
e Average growth in excess of 50 % p.a. (2007 - 2010)

o Petsupplies are ideally suited for online retail:
e standardized products
e reqgular and repeat demand patterns
* high-convenience home delivery

e Strong new customer growth as well as high customer loyalty
amongst existing users

e New distribution center in Horselgau / Eisenach increases
logistics capacity in Europe to EUR 400 million sales
capacity

e Around 3.1 mm customer accounts in 2010 (previous year:
2.1 mm) underscore zooplus' successful business concept

Attractive Market

e Strong overall e-commerce growth

e Pet supplies are a significant EU retail segment (total 2010
volume in excess of EUR 19 bln — which in comparison is about
half the size of the EU book retail volume)

e Significant competitive advantages and market leadership over
substantially smaller and mostly local online competitors

e Product trends point towards strong growth especially within
the mid- to premium market segments and within high-margin
accessories

Dr. Cornelius Patt
Founder & CEO

Executive responsibility for strategy, overall
operational business and international
expansion

Previously with Roland Berger Strategy
Consultants

Florian Seubert
Founder & CFO

Finance and Investor Relations
Previously with JPMorgan International

Guido Bienhaus
Cio

Information and Systems Technology
Previously with NSE Software

Andrea Skersies
CMO

Purchasing, Sales and Marketing

Previously with Roland Berger Strategy
Consultants

Growth strategy 2011 - 2014

Key Financial Data (IFRS)

We intend to

e reach atotal sales run rate of EUR 500 million no later than
Q42014

o always be at least 5 times larger than any other online
competitor within our segment

o firmly establish zooplus as a Top 3 European pet retail player
on par with our two largest offline rivals

e achieve a pre-tax return on sales of 8 to 10 % within our repeat
customer segment

Competititive Advantages

e First mover with significant headstart

e Online market leadership across all key European countries

e Large product selection (7,000 items) covering all major brands
and producers

e Attractive price positioning on the basis of lean and efficient
operations

e Significant barriers to entry in all of zooplus' core business
areas (international logistics and fulfillment, customer acqui-
sition and existing user base, proprietary IT backbone and web
technology, sourcing and volume terms)

zooplus.de zooplus.com zooplus.co.uk zooplus.nl zooplus.fr zooplus.be zooplus.ie zooplus.pl zooplus.it zooplus.es zoohit.cz zooplus.fi zoohit.sk

EUR (k) 2008 2009 2010
Sales 80,336 122,649 177,828
Growth p.a. 52.9 523 45.0
Total Sales* 85,107 129,092 193,599
Growth p.a. 53.7 51.7 50.0
Gross Margin 35,155 51,881 84,061
as % of total sales 413 40.2 43.4
EBITDA 3,078* 804 3,887
as % of total sales 36 0.6 2.0
EBIT 2,697 -1918 3,300
as % of total sales 32 -1.5 1.7
Net Profit 5,756** -1,486 1,970
as % of total sales 6.8 -1.2 1.0
Average number of staff 79 108 143

*  excluding one-off costs

** after IPO costs and including positive tax effects due to the capitalization
of losses carried forward, in 2009 additionally after costs for new logistic
center
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Shareholder structure Key data
Others Burda Digital German securities code no. (WKN) 511170
(incl. Management): 29.69%* Ventures GmbH: 24.35% ISIN DE0005111702
[ Stock exchange symbol 201
Segment Regulated market (Prime Standard)
Wasatch Advisors: 3.07% BDV Beteiligungen Type of shares No-par value bearer shares

GmbH & Co.KG: 14.28% Share capital as of

Capital Research: 6.46% September 30, 2011 EUR 5,631,138.00

Burda GmbH: 8.60% Initial listing 09.05.2008

The Nomad Investment Initial issui ice: EUR 13.00'
Partnership LP: 10.74% Burda (Others): 2.81% nitia |s§u|ng price: - :

Share price — start of fiscal year* EUR 28.00'

Share price - June 30, 2011 * EUR44.77

As of November 9, 2011 P t h 5999

Shareholder structure on the basis of the published voting right announcements ercenlagec .ange. . 270

*According to Deutsche Bérse the freefloat amounts to 49.96 % Reporting period high EUR 63.80

Reporting period low* EUR 28.00'

*Closing prices in Deutsche Borse AG's XETRA trading system
! Taking into account the increase in share capital from company funds in July 2011

Stock Chart zooplus AG: January 3, 2011 to November 7, 2011 *

in EUR I zooplus AG (XETRA)
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*Doubling of shares through increase of capital from company funds on July 18, 2011; chart adjusted.

Financial calendar 2012 Contact

January 30,2012 Preliminary sales figures for full year 2011 Company Investor Relations

Math 30,2012 . Annual report 2011 200plus AG cometis AG

April 20,2012 Preliminary sales figures forQl 2012 Bettina Burkdmper Dominic GroBmann /

May 2012 Annual General Meeting 2012 IR & Legal / Compliance Tobias Eberle

May 21, 2012 Quarterly report Q1 2012 SonnenstraBe 15 Unter der_1 Eichen 7

July 20,2012 Preliminary sales figures for H1 2012 80331 Munich — Germany 65195 Wiesbaden — Germany
August 20, 2012 Semi-annual report H1 2012 Tel: +49 - (0) 89 9500 6100 Tel: +49 - (0) 611 20 58 55-25
October 22, 2012 Preliminary sales figures for Q3 2012 Fax: +49 - (0)89 9500 6500 Fax: +49-(0) 611 2058 55-66
November 19, 2012 Quarterly report 9M 2012 bettina.burkaemper @ zooplus.com eberle @ cometis.de

November 2012 German Equity Forum in Frankfurt am Main wwwzooplusde vwwcomets de
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